PR4ASM

Ideas That Work!

City of Bristol, CT (Bristol Development Authority) (Government, Non-Profit)

Strategic Plan & Complete Marketing Asset Development
( r I St o I The Bristol Development Authority (BDA) works to improve the
physical, economic, and social environment for the Bristol

co N N E C TICUT Community by serving as the primary governmental organization
dedicated to promoting commercial development, to preserving
and improving the City's housing stock, and to securing and
administering the resources required to meet specified goals. The BDA fosters an environment that is supportive of
economic development and growth. It manages many economic development incentive programs to encourage
the retention, expansion, relocation, or creation of new businesses within the City. These incentive programs
include grants, tax abatements, and much more. The BDA serves as the lead municipal agency for retail,

industrial/distribution, and downtown development, including coordinating the reformed Centre Square
downtown development project.

WWW.antoIAIIHeart.com

Primary:

- Prospective companies for Bristol, CT

- Current companies that were already financially and emotionally vested in Bristol
- Current residents of Bristol, CT

Secondary:

- Real estate agents for prospective new residents
- Prospective travelers for tourism to Bristol

- Travel agents to promote travel to Bristol, CT

- Prospective residents for Bristol, CT

Objective: Develop awareness, branding, and focused marketing to target audiences

Target: All seven identified target audiences including prospective businesses, current businesses, and current
residents.

Summary: The Bristol Development Authority is responsible for economic growth and tax dollars for the City of
Bristol, CT. The group is a part of the city government of Bristol, Ct but never had any consistency or strategic plan.

Assets: Develop a logo, key messaging, positioning and all marketing communications assets directed to the primary
and secondary audiences.

Results: For the first time, a logo, tagline, and messaging that resulted in more than two dozen new and existing
businesses to relocate or expand to Bristol.
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Logo, Branding, & Messaging

()3r|stol ()gristol ()gristol

CONNECTICUT CONNECTICUT CONNECTICUT
Y, Feo Town & Oty Olok Police Dopattinent

WWW.BristolAllHeart.com

Branding Guidelines

Bristol, Connecticut Color Specification Guide

Color Palette

‘The color palette for Bristol, Connecticut is bright, energetic, and impactful. The palette in-
cludes red to highlight the theme of “heart” in the brand and passionate spirit of Bristolites.
The red combined with the biue creates a Bristolian patriotism, honoring our strong veterans
community. The blue represents the blue collar backbone evident in the hearts of Bristolites,
and the reason we have produced great results throughout time. The complementary colors.
provide nuetral and playful tones that can enliven the logo in use materials, fike ads.

Production of artwork by different techniques may require the use of different color match-
ing systems. For the most consistent brand palette, the recommended breakdowns are listed
below.

I I S O Foundation Colors
Bristol Blue and Bristol Red are the brand's foundation. They are to be used whenever possible.

. Sristol Blue- Bistol Red
Brand Standards Guide o0 s v 7 A
PANTONE 7687 C PANTONE 7621 C
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od for protecting the brand of Bristol, Connecticut. it Web #104270 Web #6122
is important to consult with and follow the enclosed Complementarv Colors
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guidelines to maintain the City’s brand integrity.
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Website/Internet Marketing

After a new “look and feel” was established in all marketing and communication materials, a vibrant
website was created that was full of ever-changing content.

o 8 bristolaliheartcom * = 4L e
()3 ristol
conuEcTIcUT o | eventswee

WELCOME

TO BRISTOL

©Our home of hidden treasure and family values with an abundance

of attractions

SCROLL TO DISCOVER
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Social Media Properties

Bristol, Connecticut

We're the City of All Heart, where
rodu
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Bristol, Connecticut
@BristolAllHeart

We're the City of All Heart, where passionate energy and productive spirit combine to
create the recipe for a winning culture and vibrant community!

© Bristol, CT (& bristolallheart.com () Joined April 2015
296 Following 770 Followers

D " = : >
»=ly® Followed by The Bristol Press, Ken Cockayne, and 3 others you follow

Tweets Tweets & replies Media Likes
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Start Up Bristol
Start Up Bristol is a progressive program from the BDA that was a contest to draw new companies to
Bristol. It was an annual program where companies could make presentations for new ideas for

businesses or expansion of current business in Bristol to win up to $25, 000 for startup funds. Marketing
including press releases, radio spots, social media posts, and email marketing.

start

il

TITLE: StartUp Bristol Radio # 2 (Fish) Runs After 3-21

Time Code Audio
Music ... Music At startup....then underneath spot

Hey Fish here. Got an idea for a new business? My
hometown of Bristol is doing something really cool called
StartUp Bristol. This free program is to help entrepreneurs
who have a great concept or an exciting business they want
to grow in Bristol.

00:00 — 00:29 The “All Heart” City is giving you the chance to win a

’ “7| share of $100,000 for your startup. Some eligibility rules
apply but if you are an entrepreneur or seasoned pro
looking to expand to Bristol, apply now.

Apply now by heading to bristolct.gov/startup or search
“Startup Bristol” on Facebook. Apply now because the
deadline is April 11. Your dream could be just a click
away!

Music Fades.......
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Social Media Strategy
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